CASE STUDY tagdigital

How did Tag Digital generate
27.3K Visitor Registrations for
Beautyworld ME 20247

Tag Digital x Messe Frankfurt
Beautyworld ME 2024

Campalgn Results:

®©@ 659 Milllon Impressions
‘v 350.1K Clicks

® 27.3KVisitor Registrations

109% over target
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l Who are Messe Frankfurt?

Messe Frankfurt Is the world's largest trade fair, congress and
event organiser with its own exhibition grounds, based In
Frankfurt, Germany.

Tag Digital have worked with Messe Frankfurt on various events
since 2018 and started working on Beautyworld in 2022.

What Is Beautyworld ME? '

he world's most important international exhibition for the
beauty and wellness industry.

Campalgn Objective:

Visitor Registration

Platforms Used
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l VWhat was our overall strategy?

We used Programmatic and TikTok to raise awareness and
generate traffic to the event website amongst new users -
targeting ToF traffic.

A similar strategy was used on Meta and Linkedln, we ran
boosted post campaigns to help bulld our remarketing
audiences and nurture users down the funnel.

Finally, we ran conversion campaigns on Google and Meta to
convert the new users we created across all of the awareness
campalgns at a low cost CPA.

This campaign ran for 3 months between July — October 2024.

Overall Campaign Results:

@ 65.9 Million Impressions

*w  350.1K Clicks

®& 273K Visitor Registrations
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VWhat was our strategy on LinkedIn?

Since this was a beauty and wellness [t
PAEA Promoted
. Take your business to new heights at Beautyworld Middle East! Discover cutting-
eve n t, We We re ta rg et I n g W h O | esa | e rS, edge innovations, connect with top industry experts, and unlock limitless growth
opportunities. 4 Don't miss out—register now

reta i | e rS, d iSt r i b u tO rS’ Sa | O n OW n e rS’ Discover the future of beauty at Beautyworld Middle East! Explore the all-new

Beauty Beginnings, where emerging beauty brands make their debut in the

Sa |On prOfeSSiona |S’ ha i rd resse rS a nd MENA region. Plus, explore our popular sections:

Beauty Tech

Clean & Conscious

professionals in the Middle East.

Hair, Nails & Salon

And experience a world of innovation, inspiration, and connections across the
beauty industry. Don't miss out!

I}

Regions' largest
international trade
fair for the beauty
industry

We targeted this audience through
Job Titles, Member Groups, Member
Skills and Remarketing.

Spotlight ads were used for
remarketing to push registrations
which was the best performing
campalgn on LinkedlIn.

Last Chance

Don't Miss Out — Sign Up For Free! * .;':' Sign Up )
gistration.infosalons.ae

Don't miss out on the brand-new show section,

Linkedln ReSUItsz Beauty Beginnings!

® 2.7 Million Impressions

.:"k 2-‘ 2 K C‘ iC kS Don't Miss Out — Sign Up For Free!

| Sign Up |

& 678 Visitor Registrations
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VWhat was our strategy on Meta to generate
12.8K visitor registrations?

We used boosted posts to raise @ ormanen stagan.

awareness and generate website  mrmmrEm
traffic from new users, targeting
INnterests, Advantage+ audiences,
lookalikes and remarketing.

JASEA000

registration.infosalons.ae

Advantage+ targeting performed . .
well, which relies on Al and

machine learning to find the right D O comen > s
users most likely to convert.

A,

w BeauWurld Middle East X E ‘]ru,m%rmm

Don't miss the beauty and fragrance event of the ' Ezj:";r;ﬁ“ me
year. Explore 16 halls showcasing 2000+

Similar to Google, Meta was a
high performing platform, with a "
high volume of conversions at the
lowest CPA.

gistration.infosalons

registration.infosa .ae
M et a R es u I ts - Hurry, Registration Closes
¢ Soon! )

3 shares

mmmmmmm

@ 441 Million Impressions

I,

w  232.4K Clicks

® 128K Visitor Registrations
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How did we use TiIkTok as an awareness
olatform?

Our goal to generate website traffic with new users. We targeted
a hew data audience through interest and hashtag targeting.

We later converted these users on Google and Meta at a low CPA
and ran remarketing campaigns.

he video assets were a key driver for success, the videos didn't
stand out as ads, they fit into the platform’s style.

Click to view k

® 1.6 Million Impressions “w 23.3K Clicks



https://drive.google.com/file/d/1lQh8_X5_nq107vkvT5tnZEGz8bEEpqgj/view?usp=sharing
https://drive.google.com/file/d/1I0gKh9z2QAPlSY5AlXedfD-kdvR0Qob2/view?usp=sharing
https://drive.google.com/file/d/1GFGFDd0p49_hqk7brrbDiY9PNmPBYomx/view?usp=sharing
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VWhat was our strategy on Google to
generate 13.7K registrations?

Google generated the most conversions at the lowest cost CPA.
Both driven by the remarketing and branded search campaigns
showing the success of the awareness efforts on Programmatic,
TikTok and boosted posts.

We used Google Search campaigns to send high quality traffic to
the website as well as Performance Max and Dynamic Search

Ads to find the right users.

Google conversions was a result of the wider awareness strategy.

messe frankfurt

Google Results:

@ 8799K Million Impressions

'  56.9K Clicks

® 137K Visitor Registrations
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l VWhat was our Programmatic strategy?

Programmatic is continuously on the rise as one of the most
powerful digital marketing channels.

This Is a premium advertising that allows advertisers to put their
ads on highly sought after locations.

On average Google Display Network serves approximately 10
billion impressions per week, whereas Programmatic serves
around 90 billion impressions daily.

The goal with Programmatic is brand awareness instead of
driving registrations, however, we aided conversions with 52.

Programmatic Results:

@ 16.5 Million Impressions

I,

‘w  16.2K Clicks

® 52 Visitor Registrations
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Overall campalgn results:

65.9 Million moressions

350.1K Clicks

27.3K Visitor Registrations

109% Over Target
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What did our client think?

Atefeh Khajeh
Marketing Manager
Messe Frankfurt

Tag Digital did an outstanding job for Beautyworld
Middle East 2024, delivering targeted digital
campalgns that drove engagement and maximised
reach. Their expertise In event marketing and data-
driven approach ensured exceptional results. They
are a fantastic partner to work with!

Do you want results like this?

BOOKA CALL



https://meetings.hubspot.com/tag-digital/call-with-tag-digital?utm_campaign=case-studies&utm_source=case-study

